DISSEMINATION PERFORMED DURING THE PROJECT
COMMUNICATION ACTIONS
The NEREIDE project has attracted a lot of interest and acclaims.
 The website www.nereide-project.eu was created and
made available on line in due time.
 About 217 articles were published about Nereide on
the Italian newspapers.
 Several exhaustive technical articles were published
on the main national technical monthly magazine on
roads and infrastructures called Strade&Autostrade and
Le Strade. Dedicated pieces have been published on La
Repubblica, Il Sole 24 Ore, La Repubblica-Affari&Finanza
and on L’Economia-Corriere della Sera, the three most
widespread newspapers in Italy that also represent an
authoritative voice on the national industry and economy
trends.
 In April 2018 Ecopneus created the Facebook and
LinkedIn NEREiDE’s accounts. The Facebook page
wants to promote the widest dissemination of project’s
updates to citizen and public opinion. On the other hand,
also the LinkedIn page has been created to encourage
the scientific and academic networking on digital
platform. A digital editorial plan has been realized for
both platforms.
 the Nereide project was selected by the Italian Ministry
of the Environment-MATTM as the “LIFE project of
the month” in July 2018.
 From April 2018 to March 2021, the Facebook page had
815 likes and 820 users fans, it generated 55.890
contents viewed by over 48.000 people and 1.167
users engaged; whereas the Linkedin posts have been
displayed 2.870 times.
 Papers and oral presentations were given both at
national Italian conference in acoustics and in special
technical sections at international conferences.
 Great interest on the Nereide project was demonstrated
by Public administrations of other regional municipalities.

LIFE project of the month
(July 2018)

 Since the launch of the project, about 20 events have been covered, such as TRB Annual Meeting in
Washington, Green pavements Seminars in San Marino, but also the participation and networking with IRF-RAF
Conference in Lisbon, Asphaltica in Italy, among others; more than 800 representatives of the asphalt industry
have been involved.

More than 2,000,000 people were reached by these actions.
A key aspect that arises from the realization of this project is the ease of being replicated and implemented in
different national and international territorial contexts, thanks to the possibility of “learning from the experience of
others”. In the case of the Nereide, in fact, it will be possible to follow and take inspiration from the results obtained
from a large number of experimental surface layers with different characteristics that have been laid in two
experimental sites realized in the municipality of Massarosa (Lucca) and Arezzo-Castiglion Fiorentino (Arezzo).
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